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TV forecast

* Settling to post-pandemic
level

e 2023 a quiet year, due to weak
start.

e 2024 should see recovery
boosted by promotions

e Paris Olympics
* Euro championships

e 2024 France broadcast switch
may boost demand

e Eastern Europe continues slow
growth, except Russia.

TV Shipment history & forecast

40.000

35.000

30.000

25.000

20.000

15.000

Shipment (000s)

10.000

5.000

Source: Omdia

B Western Europe

M Eastern Europe

1Q19

4Q19

1Q20

4Q20

1Q21

4Q21

1Q22

4Q22

1Q23

4Q23

< S S S D NN
NN NN NN
ggogogodagagdgd
A NN S N m

2024 2025

4Q25

1Q26

2Q26
3Q26
4Q26

Page 4 Copyright © 2022. All rights reserved. Informa Tech, a trading division of Informa PLC

> 8 @
*



Eastern Europe growth continues; Russia stagnates

Eastern Europe TV shipment and forecast (annualised)
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TV markets Resilient in Recessions: Western Europe

Correlation between unemployment or GDP and TV shipments
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Western Europe TV shipments and price bands v. unemployment and GDP growth
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Follow the
money...
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Vizio revenues

Vizio’s smart TV platform has grown
revenues to over $400 million in the
past year

* Platform profits over $250 million
(3Q21-2Q22).

* Vizio now makes most profit (not
turnover) from platform services.

e 2Q22 was 95% of profits.

Vizio Quarterly Profits, $ million
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Platform Forecast Europe Smart TV Platform Forecast (shipment, 000s)
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TV Services
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3X more online video revenue will come from ads than subs by 2027

Revenue (Sm)
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Hybrid tiers are delivering high value for consumers and media owners

US: Hybrid services pricing and reported monthly average
revenue per user (ARPU), 4Q21
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But Linear TV still dominates viewing time...

IT DE FR UK US

ES

AU SW NL

2021
2020
2021
2020
2021
2020
2021
2020
2021
2020
2021
2020
2021
2020
2021
2020
2021
2020

2021: Cross-platform viewing time by country
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...and broadcaster advertising revenue

US, EU 5, Australia and Japan — Broadcaster revenue composition 2027
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Big tech has big ambitions in CTV media and technology

2021 GAMMA share of total online and online video advertising
revenue, global excl. China

Online Video Advertising Total Online Advertising
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Third Streaming Wave: Cloud Gaming

* Not TV viewing: different regulatory
environment.

) e Advertising less regulated than TV
D G * Markets interesting to

advertisers: young
demographic...and children.

* Revenue opportunity for TV brands
Audio Video Cloud « Technology demands high, not easy.

* No Apple/EA merger

Streaming Streaming Gaming e Stadia to close
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Big Tech has less to offer in video & gaming

TV companies have little to gain from Big Tech

* Battle shifted to content and advertising, not
technology

* In gaming, online revenues already 88% of total.

*  Mobile gaming apps wildly successful, but don’t
translate to big-screen gaming.

* Games industry well advanced in cloud services.

Google / Amazon / Meta / Apple combined share of online
media revenues
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Conclusions:

* TV set business resettling to post-pandemic demand, significant short-term headwinds
* Platform dynamics shifting to recurring revenue for TV brands
* Broadcasters’ competition evolving as streamers move into ad-supported TV

* New battle front in gaming, companies not desperate for Big Tech’s help.
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Disclaimer

The Omdia research, data and information referenced herein (the “Omdia Materials”) are the copyrighted property of Informa Tech and its subsidiaries
or affiliates (together “Informa Tech”) or its third party data providers and represent data, research, opinions, or viewpoints published by Informa Tech,
and are not representations of fact.

The Omdia Materials reflect information and opinions from the original publication date and not from the date of this document. The information and
opinions expressed in the Omdia Materials are subject to change without notice and Informa Tech does not have any duty or responsibility to update
the Omdia Materials or this publication as a result.

Omdia Materials are delivered on an “as-is” and “as-available” basis. No representation or warranty, express or implied, is made as to the fairness,
accuracy, completeness, or correctness of the information, opinions, and conclusions contained in Omdia Materials.

To the maximum extent permitted by law, Informa Tech and its affiliates, officers, directors, employees, agents, and third party data providers disclaim

any liability (including, without limitation, any liability arising from fault or negligence) as to the accuracy or completeness or use of the Omdia Materials.

Informa Tech will not, under any circumstance whatsoever, be liable for any trading, investment, commercial, or other decisions based on or made in
reliance of the Omdia Materials.
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