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TV Sets
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TV forecast

• Settling to post-pandemic 
level

• 2023 a quiet year, due to weak 
start.

• 2024 should see recovery 
boosted by promotions

• Paris Olympics

• Euro championships

• 2024 France broadcast switch 
may boost demand

• Eastern Europe continues slow 
growth, except Russia.
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Eastern Europe growth continues; Russia stagnates

• Return to growth trajectory 
for EU members

• Russia most uncertain, serious 
erosion of spendable incomes 
(repeat of 2014)
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TV markets Resilient in Recessions: Western Europe
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Follow the 
money…
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Vizio revenues

Vizio’s smart TV platform has grown 
revenues to over $400 million in the 
past year

• Platform profits over $250 million 
(3Q21-2Q22).

• Vizio now makes most profit (not 
turnover) from platform services.

• 2Q22 was 95% of profits.
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• Recurring revenues the future 
dynamic for brands’ platform 
strategy

• More alternatives to Android

• Will Google share revenues?
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Platform Forecast
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TV Services
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3X more online video revenue will come from ads than subs by 2027
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Hybrid tiers are delivering high value for consumers and media owners



But Linear TV still dominates viewing time…
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…and broadcaster advertising revenue
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Big tech has big ambitions in CTV media and technology
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Third Streaming Wave: Cloud Gaming
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Audio 

streaming

Video 

Streaming

Cloud 

Gaming

• Not TV viewing: different regulatory 
environment.

• Advertising less regulated than TV

• Markets interesting to 
advertisers: young 
demographic…and children.

• Revenue opportunity for TV brands

• Technology demands high, not easy.

• No Apple/EA merger

• Stadia to close 
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Big Tech has less to offer in video & gaming

• TV companies have little to gain from Big Tech

• Battle shifted to content and advertising, not 
technology

• In gaming, online revenues already 88% of total.

• Mobile gaming apps wildly successful, but don’t 
translate to big-screen gaming.

• Games industry well advanced in cloud services.
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• TV set business resettling to post-pandemic demand, significant short-term headwinds

• Platform dynamics shifting to recurring revenue for TV brands

• Broadcasters’ competition evolving as streamers move into ad-supported TV

• New battle front in gaming, companies not desperate for Big Tech’s help.
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Conclusions:
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