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AS MAIN DRIVER

HBBTV IS THE BEST OPTION TO IMPLEMENT
ADDRESSABLE TV IN SPAIN

7.9 M OF DEVICES

17.4 M PEOPLE REACHABLE



FORMATS & SEGMENTATIONS %

THREE FORMATS TO USE DEPENDING ON COMMUNICATION
NEEDS OF ADVERTISERS. LENGTH 10~ MAIN DIFFERENCE

STREAM EVENT BASED INSTEAD OF SWITCH IN

SEEN/NOT SEEN

YOUR LINEAR CAMPAIGN
EVEN WIT FREQUENCY CONTROL
NOT SEEN / SEEN 1/ SEEN 2

BY IP

GEOGRAPHICAL SEGMENTATION

LOW

TV VIEWER



CROSSDEVICE

atresmedia & smartclip
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CROSSDEVICE

DIGITAL EXTENSION OF LINEAR TV BASED ON
TV DATA OF HBBTYV

O smartclip
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0 TV AUDIENCE
42 / 0 PLATFORM
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HBBTV -
HOUSEHOLDS smartclip
1 9MMOPT IN o1V

TECHNOLOGY

DIGITAL 9 3 0 /O

e D POTENTIAL REACH
31,7 MM USERS
(0
/1%
ACTUAL REACH

26,4 MM USERS



CROSSDEVICE: THE PERFECT FIT

COMPETITIVE ADVANTAGE: SMARTCLIP,
THE ONLY NETWORK IN SPAIN TO OFFER IT

SOLUTION T0 MAXIMISE,
IN DIGITAL MEDIA AND
FROM DIFFERENT DEVICES,
GLOBAL COVERAGE BASED
ON TV CONSUMPTION DATA.
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Post-campana

Pre-campana

Realiza simulaciones para las Andliza los resultados que has obtenido

planificaciones de tu campana. con tus campafias.

- =~ DEDUPLICATED REACH
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g3 Tcluna Start - Create a survey - B X G VAR: Mueva Post Digital Skin *

< c 8@ tvar.com.es/Posdigitalskins/add Q ﬁt u » e :

@ Nueva Post Dlgl‘td Skin Rocariesco@atresmediacom 8
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g3 Tcluna Start - Create a survey - B X G VAR: Posdigitalskins
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“ & @ tvar.com.es/Posdigitalskins/view/459

w p05d|g|tﬂ|5klﬂ5 Rosonescoflatresmediacom 8

Proyecto 17-02-2021 15:24:08

Dlgltul Skin: Rotacion General

INDVIDUOS 4Y +
TARGET : INDIVIDUQS 4 Y +

A -
ANTEMAZ Lo SEXTA ATRESMEDLA TOTAL TV
GRPS TV LINEAL 45 1208 3158 57
%COB TV LINEAL 324 344 584 B0
IMPRESICONES DIGITAL SKIN 170.800 225401 338201 396201
IMPACTOS DIGITAL SKIM 228815 303.281 533086 533,096
OTS DIGITAL SKIM 130 130 130 130
COB (000 A[;EIL?NAL Lol 25626 233292 98635 29474
GRPS DIGITAL SKIN 05 07 12 12
Fuentes: [ %COB ADICIONAL DIGITAL SKIM 006 034 023 Q.07 ]
%COB TOTAL 3248 34824 SBB5 7803
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SEGMENTATION



QUANTITATIVE ADDED VALUE o

“L"” BANNER PROMOTES MORE ACCURATE TARGETING AND
VAR O
CONTRIBU IEI(]N 10 INCREMENTAL

MORE EFFECTIVE VIEWING AND EXPOSURE
LN\W ENESS
THANKS TO THE VAR

EACH

260/ 4 4 45 (VIDEO ADVERTISING REACH)
- WE AREA ABLE TO OFFER A
! UPTO PTS % MEASURE OF THE
INCREMENTAL COVERAGE

NON AIDED DEPENDEING OF E&%ﬂ%&]
AWARENESS SEGMENTATION AV EEN FOR YOUR MULTIMEDIA
CAMPAIGNS ALSO HBBTV
SOLUTIONS.



CROSS DEVICE ADDED VALUE o

CROSSDEVICE ALWAYS GENERATES INCREMENTAL REACH,
AND HELPS VIDEO CAMPAIGNS TO BE MORE EFFICIENTS.
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«1PTS

BEST TARGET

REACH TOTAL CAMPAIGN — MAIN TARGETS
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