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Czech TV screens
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Source: ATO — Nielsen Admosphere, Continual Survey Q2 2022; *Source: ATO — Nielsen Admosphere, Report of HbbTV Unique metrics, September 2022
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Online TV viewing in Czechia

Device types according to time spent
watching online video

HbbTV in numbers:

TV

1 M _ (HbbTV)
active users of HbbTV 29%

768 y OOO individuals watch online TV / archive

Tablet

\ 4 6%

~5 hrs/month ae spent watching video Mobile

phone
19%

Source: ATO — Nielsen Admosphere. TTS for TV video content and embedded videos. September 2022; ATO — Nielsen Admosphere, Report of HbbTV Unique metrics, September 2022

AT «*» Nielsen

3 Copyright © 2022 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.




How do we measur
HbbTV?
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Main parameters of TAM in CZ (2018+)

All TV sets in HHs, all TV platforms, up to 100 channels

Live and time-shifted TV viewing (0—7 days)

Data available next day till 8 a.m. Measurement of viewing on digital devices
PC, tablet, smartphone, smart TV, HbbTV

Measurement of guests

Demo profiles for programs
PC, tablet, smartphone, smart TV, HbbTV

Data to the level of seconds Demographisation

Establishment & Lifestyle Surveys ADWIND KITE SW
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Existing solution

PEM TV I

Existing TAM solution
ATO (TV JIC)

One currency for
linear TV — programs & ads

Established standard
TV panel solution
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PEM D
Existing TAM solution
ATO (TV JIC)

One currency for
other platforms TV - programs

Established standard
Nielsen SDK solution +
Harmonisation + Demographisation

P PCEM=PEM TV +PEM D

One currency
mainly for TV programmes
incl. demo profiles
Live TV
Time-shifted TV

PC, tablet, smartphone, smart TV,
HbbTV
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Harmonisation and
Demographisation
In PEM D (part of TA




TV x Digital data harmonisation

0 20)
ala

1,900 HHs

TAM panel

A

_ _ rouvil v
Harmonisation

Digital data can be analysed together with classical TAM data

New metric: D Rating 000 (live, TSO0-3, TS0-7, TS0-30, P -30)
= Time Spent / program length / 1 000
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Classical TV & Digital ratings in one analysis

4 s ©OE de L L Lt # & & & Adwind Kite 9.6.0.40573 CZ - o0 x
m Filters (2) More filters (&) Target groups (0) Settings and export Computation parameters Detailed analysis
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o — Novoroéni projev predsedy vidy Petra Fialy*| . .
|Beiween N | | 01012022 3 | - | 00102022 (3 | 2 | pglicie Modma"lgp.mﬁ — ceshé"| .
Compute Period [F Title [F Channels [F ~
HbbTV Symposium - harmonisation X g
4+ v i . ) i 5‘
Title TV channel Count Rating 000 v DTEEO?;?TO\EO D(PRCB,“:"IQBEO'IE] Alé‘;e L ?;:?I?HBOEGT;SB?_? §
live TV w»  TSO-TTV 5
DEVADESATKY cT1 5\
Novoroéni projev predsedy viady Petra Fialy CT1 E-
Policie Modrava Nava
Spunti na cesté cm
Pfipady 1. oddéleni ll. T
Sluneéna Prima
Z00 Prima
Hokej: Némecko - Cesko CT sport
Ulice Nava
Duch Prima
Hoiky svét Prima
\iyména manzelek Nova
Hokej: Cesko - Swyjcarska M CT sport
Polda V Prima
Surviver Cesko & Slovensko Nava

Time: 0:00.4 Data: 30.4kB Rows count: 15 Columns: 8 Count 0 Sum: 0,00 Minimum: 0,00 Maximum: 0,00 Tomas Hanzék @ https://services.adwind.cz/AdwindServiceCZ/AdwindServig
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Screen/platform mix of titles

Example programs, various TV channels, 2022, TG 4+, % composition of (D)Rating000
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Source: ATO — Nielsen Admosphere, TG 4+, 1.1.2022 - 9.10.2022
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Clients: Demos for program Digital Ratings?

Solution ,,Demographisation®: statistical model based on several data sources

Census: Programs x Device types What we need:

Programs x

TV panel: Programs x TGs Device types x

Target groups

Establishment Survey:

Device types x TGs
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Screen/platform mix by Age

: . . oA
Example program, commercial TV channel, 2022, % composition of (D)Rating000 #
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15-24 25-34 35-44 45-54 55-64 65+

Source: ATO — Nielsen Admosphere, TG 4+, 1.1.2021 - 17.10.2022
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Measurement
of HbbTV
advertising
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Video ad measurement

Advertising in linear TV & Dynamic online ads

Existing solution (2018+)

PCEM ATO eSS

Internal measurement and analytics

Need

TV x Online

Cross-platform reach and demo profile

Total video
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Localized & Unique AdCross

T~
O

HbbTV One software
Inclusion of HbbTV platform Work with TV and online data
including demo profile in one tool in one common analysis
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Target groups

(Arbitrary) User defined target groups
for cross-platform audience analysis
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AdCross — Methodology
Site-centric and user-centric

data complemented
by statistical modelling
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Building blocks of AdCross

Linkage g
< -
L

AdScript Online panel (CNP)
Site-centric technology Source of demo profile and reach
Census PC, mobile devices
. a
HbbTV Content Identifier "Cross module"
Reach from census data CMS, ASMEA codes Results in Adwind Kite software

Demo profile via statistical model
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TV panel

HbbTV
Census

Digital Census

PC and mobile
devices

Czech national

panel
15+
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Data sources & Calculations

Reach and demos:
standard calculation
with ATO peoplemeter data

PC and Reach and demos

mobile using census data + online

devices panel (CNP)

Reach from census data
using ATO data, demos
via statistical model
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Calculation of total cross reach

Linear PC and

TV mobile

devices

@vind

Results for any TG
in AdCross module in Kite
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Reporting in Adwind Kite
All in one place

<4 .
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Example — AdCross results — Adwind Kite

For ad campaign, we report Impressions, Unique Audience, Reach, TRP and OTS across TV & internet

Tabulka

Cilové skupiny = Projekce

15+
15-24
15-34
15-54
15-69
65+
M15+
215+

0

Intermnetova kampari

Unique Unique

Audience  Audience

™ internet
8949245 6184451 1334102
960 138 344205 189326
2337635 1069009 493575
5537521 3393771 1070659
7522022 5039615 1262690
2106622 1726802 106415
4372876 2738435 832496
4576369 3446016 501606

20

Unique Unique
Audience | Audience TV
jeninternet  + internet

477371 6661821
117 189 461 394
262473 1331482
421469 3820240
462111 5501726
22518 1749320
333380 3071814
143991 3580007
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Reach
™

69.11
35.85
45.73
61.38
67.00
81.97
62.62
7530

Cross Reach 1+
B Reach jen TV Bl Reach TV i internet Bl Reach jen internet

Reach Reachjen Reach TV

internet

14.01
10.72
2111
19.33
16.80

5.05
19.04
10.96

internet

5.33
1221
11.23

761

6.14

107

762

315

+ internet

7444
48.05
56.96
68.99
734
83.04
7025
7845

Imprese TV

35 868 840

1133142
4786398
16821 690
28230970
12069 160
13 163 €690
22705130

Imprese | Imprese TV 1

internet  + internet

2949830 38818670

376057 1509199
1017329 5803727
2 268973 19090 660
2762554 30993520

296068 12 365 230
1823915 14 987 600
1125915 23 831060

wind
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Reporting in cross module

Unique Audience = Reach 000 1+

Reach % -
Impression Wlnd
TRP
OTS

Tabular and graphical output

— TV —TV campaignreach Any target groups
— Internet — Internet campaign reach

— Only TV — audience reach only on TV

— Only internet — (incremental) audience reach only on the Internet (and not on TV)

— TV and internet — overlapping intervention on TV and on the Internet (intersection)

— TV + internet — total impact of the campaign by both mediatypes (unification)
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