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Czech TV screens

Source: ATO – Nielsen Admosphere, Continual Survey Q2 2022; *Source: ATO – Nielsen Admosphere, Report of HbbTV Unique metrics, September 2022 

92%
households have

a TV set

49%
TV households have

a connected

TV set

23%
TV HHs declare to see

Red Button

1M
active users of

*



3 Copyright © 2022 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Online TV viewing in Czechia

Source: ATO – Nielsen Admosphere. TTS for TV video content and embedded videos. September 2022; ATO – Nielsen Admosphere, Report of HbbTV Unique metrics, September 2022 

PC

46%

Mobile 

phone
19%

Tablet

6%

TV 

(HbbTV)
29%

768,000 individuals watch online TV / archive

~5 hrs/month are spent watching video

HbbTV in numbers:

Device types according to time spent 

watching online video

1M active users of HbbTV
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How do we measure 

HbbTV?
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Project of electronic measurement -

Digital TV

Measurement of viewing on digital devices

PC, tablet, smartphone, smart TV, HbbTV

Demographisation

Demo profiles for programs

PC, tablet, smartphone, smart TV, HbbTV

Main parameters of TAM in CZ (2018+)
Project of electronic measurement – TV

1,900 households panel

Live and time-shifted TV viewing (0–7 days)

Data available next day till 8 a.m.

Measurement of guests

Establishment & Lifestyle Surveys

Data to the level of seconds

Audiomatching

Real Time Data

ADWIND KITE SW

NIELSEN QUALITY CHECK

All TV sets in HHs, all TV platforms, up to 100 channels

since 2018
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Existing solution

PCEM = PEM TV + PEM D

One currency 

mainly for TV programmes

incl. demo profiles

Live TV

Time-shifted TV

PC, tablet, smartphone, smart TV, 

HbbTV

PEM D

Existing TAM solution 

ATO (TV JIC)

One currency for

other platforms TV - programs

Established standard 

Nielsen SDK solution + 

Harmonisation + Demographisation

PEM TV

Existing TAM solution 

ATO (TV JIC) 

One currency for

linear TV – programs & ads

Established standard 

TV panel solution

+
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Harmonisation and 

Demographisation

in PEM D (part of TAM CZ)
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TV × Digital data harmonisation

Digital data can be analysed together with classical TAM data

New metric: D Rating 000  (live, TS0-3, TS0-7, TS0-30, P -30)

= Time Spent / program length / 1 000

1,900 HHs

TAM panel

Site centric 

census

Harmonisation
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Classical TV & Digital ratings in one analysis
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Screen/platform mix of titles

Source: ATO – Nielsen Admosphere, TG 4+, 1.1.2022 - 9.10.2022
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Clients: Demos for program Digital Ratings?

Establishment Survey:

Device types × TGs

TV panel: Programs × TGs

Census: Programs × Device types What we need:

Programs  ×

Device types  ×

Target groups

Solution „Demographisation": statistical model based on several data sources



12 Copyright © 2022 The Nielsen Company (US), LLC. Confidential and proprietary. Do not distribute.

Screen/platform mix by Age

Source: ATO – Nielsen Admosphere, TG 4+, 1.1.2021 - 17.10.2022
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Measurement 

of HbbTV 

advertising
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Video ad measurement
Advertising in linear TV & Dynamic online ads

Existing solution (2018+)

PCEM ATO

Internal measurement and analytics

Need

TV × Online

Cross-platform reach and demo profile

Total video
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Localized & Unique AdCross

HbbTV

Inclusion of HbbTV platform 

including demo profile

One software

Work with TV and online data

in one tool in one common analysis

Target groups

(Arbitrary) User defined target groups 

for cross-platform audience analysis
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AdCross – Methodology

Site-centric and user-centric 

data complemented 

by statistical modelling
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Building blocks of AdCross

Linkage

AdScript
Site-centric technology

Census

HbbTV
Reach from census data

Demo profile via statistical model

"Cross module"
Results in Adwind Kite software

Content Identifier
CMS, ASMEA codes

TV panel

HbbTV

Census

Digital Census

PC and mobile 

devices

Czech national 

panel

15+

Online panel (ČNP)
Source of demo profile and reach

PC, mobile devices
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Data sources & Calculations

TV

Online 

Reach and demos

using census data + online 

panel (ČNP)

Reach from census data

using ATO data, demos

via statistical model
HbbTV

PC and 

mobile 

devices

Reach and demos:

standard calculation

with ATO peoplemeter data

Linear

TV

PC and 

mobile 

devices

HbbTV

Calculation of total cross reach

Results for any TG

in AdCross module in Kite
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Reporting in Adwind Kite

All in one place
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Example – AdCross results – Adwind Kite
For ad campaign, we report Impressions, Unique Audience, Reach, TRP and OTS across TV & internet
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Reporting in cross module

Unique Audience = Reach 000 1+

Reach %

Impression

TRP

OTS

TV – TV campaign reach

Internet – Internet campaign reach

Only TV – audience reach only on TV

Only internet – (incremental) audience reach only on the Internet (and not on TV)

TV and internet – overlapping intervention on TV and on the Internet (intersection)

TV + internet – total impact of the campaign by both mediatypes (unification)

Tabular and graphical output

Any target groups
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