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120 million
European
households
will be
reachable
on HbbTV
equipped
TV sets

by 2026
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HbbTV Targeted Advertising opportunities
are conditioned by several factors

The status of The overall penetration The size of national
alternative ATV solutions of Smart TV TV advertising markets
STB addressable households CTV reachable households Linear TV advertising markets
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HbbTV Targeted Advertising
opportunities are conditioned by:

European broadcasters advertising revenues evolution HbbTV Addressable TV revenues evolution
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