¢ ®
L ]
® o
L J ° ° =
o L ]
°
@
.....
L ]

........
e
L]

Global TV Market Review

Paul Gray

Research Director
Consumer Electronics

November 2024 ; ‘,)M..)IA

.....
......


mailto:Paul.gray@omdia.com

Global TV Market: Splitting into three?

North America

Battle of TV Platforms: Ads & Data
e acquire subscribers with new sets

* TVs at zero margin, shipments
growing

* Profits from recurring revenues
XXL (100”) sizes fully acceptable
Huge shift linear TV to Streaming,

e Pay-TV collapsing

China

Huge sizes (2024 average over 60”)
TV market peaked in 2016 at 60M
* Now less than 40M pa.
Deflation keeps margins down

Smart TV Ad revenues minimal

Europe, Asia, Latin
America, MEA

Moderate sizes, gentle growth

Europe & developed Asia consumers
prefer higher-performance sets

Some advertising opportunities, but
far less than North America
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Global TV Brand Power Base Has Changed

TV Shipments by Brand Origin (000s)
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Europe TV forecast: watch Chinese brands’ next moves...

* Gradual recovery, but never returning to 2019 levels. TV Shipment forecast (000s)
*  Revenue continues to slide

e Consumers less brand and feature sensitive.

30.000 W Western Europe M Eastern Europe

* TV Set industry lacks a growth model beyond screen size
* Brands seeking new business models: advertising 25.000
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Is this TV’s App Store moment?

Development Flat, Digital, H
of Colour TV Rise of Softwa

D Platform &
re Services Future?

Controlled By
Platforms

Maturity of CRT TV:
Quality, Performance

Rise of Software
& Networking
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HbbTV Opportunities & Concerns:

* TV hardware business model evolving, power shift from brands to platforms
* |s HbbTV neutral?

* Landscape changing with rise of Chinese brands:
e XXL sizes, Chinese technologies breaking out

* How can HbbTV build audience loyalty and engagement?

* Does HbbTV have better advertising outcomes?
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Get in touch!

paul.gray@omdia.com
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Thank you

Disclaimer

The Omdia research, data and information referenced herein (the “Omdia Materials”) are the copyrighted property of Informa Tech and its subsidiaries
or affiliates (together “Informa Tech”) or its third party data providers and represent data, research, opinions, or viewpoints published by Informa Tech,
and are not representations of fact.

The Omdia Materials reflect information and opinions from the original publication date and not from the date of this document. The information and
opinions expressed in the Omdia Materials are subject to change without notice and Informa Tech does not have any duty or responsibility to update
the Omdia Materials or this publication as a result.

Omdia Materials are delivered on an “as-is” and “as-available” basis. No representation or warranty, express or implied, is made as to the fairness,
accuracy, completeness, or correctness of the information, opinions, and conclusions contained in Omdia Materials.

To the maximum extent permitted by law, Informa Tech and its affiliates, officers, directors, employees, agents, and third party data providers disclaim
any liability (including, without limitation, any liability arising from fault or negligence) as to the accuracy or completeness or use of the Omdia Materials.

Informa Tech will not, under any circumstance whatsoever, be liable for any trading, investment, commercial, or other decisions based on or made in
reliance of the Omdia Materials.
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