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Transition or radical reinvention? 

The role of HbbTV in television of the future.

Richard Lindsay-Davies
Chief Executive Officer
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W H AT  A R E  W E  W O R K I N G  O N ?

The DTG´s mission is to support its members to create and 

retain high quality services and products to ensure the best 

viewer experience possible. Nowadays, the media industry 

is quite competitive, which requires DTG members to enter 

new markets and rethink their current strategies. 

We define a strategy how to manage this challenge and 

which aspects are essential for a transition towards 

broadband television. In order to support this transition, 

but also serve current challenges, we have created a new 

and modern structure of working groups which include 

topics like In-Home and mobile connectivity, 

W H AT  D O  W E  D O ?

We COLLABORATE with the industry

Since 1995, we have been central to the distribution of TV in 

the UK – digital TV, interactive TV, the digital TV switchover, 

on-demand TV, HDTV and UHD TV. 

We give our members the unique opportunity to 

collaborate with the wider industry network (including 

technical experts) during the roundtables and working 

groups that we host. We also host regular plugfests for 

testing and our annual summit that celebrates landmarks in 

progress and anticipates what is to come.

Our universally-deployed standard (D-Book) mandated 

HbbTV for the first time in the 2021 edition. 
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We enable INDUSTRY to INNOVATE 

We work towards the future of television – embracing 

the convergence of content and networks to efficiently 

deliver video to all screens, in all formats.

The media industry is incredibly competitive, and will 

become more so as we transition towards IP-delivered 

television and the host of new players that will bring.  

We ensure our members stay ahead of the competition 

by keeping abreast of new models, new tech and new 

intelligence so they are prepared to take first mover 

advantage in emerging technologies like personalisation, 

AI, cyber security, and more.

CONCENSUS BUILDING. 

DEMOCRATIC. 3

W H AT  D O  W E  D O ?
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A N  U T T E R  M E TAV E R S E ?
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S A M E ?
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M I D D L E ?  a k a  E V E R Y T H I N G
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A n  i n c r e a s i n g l y  c o m p l e x  T V  e c o s y s t e m

8Reference: Ofcom https://www.ofcom.org.uk/__data/assets/pdf_file/0019/201493/connected-gateways.pdf
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T I T L E
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T I T L E
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T I T L E
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T I T L E
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T I T L E
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S t a n d a r d s  Standards Standards…

15

Different approaches to setting standards:

Open standards enable competitive and innovative industry structures to emerge

Proprietary standards

Government-promoted standards

Open standards set through voluntary participation in industry bodies

Creating open, competitive markets

Balancing interests of participants in the standard-setting process

Cow path to open standards
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W h y  Why Why… ‘DTG IP Manifesto’ Points

16

Key Agreed ‘IP Manifesto’ Points

1. Ensure a better future TV experience

2. Ensure a consistent and reliable User Experience

3. Preserve the value of the horizontal TV market

4. Establish a framework to share IP traffic intelligence

5. Ensure true end-to-end quick service start and low latency

6. Enable Scalability

7. Create common device-agnostic applications
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D e s t i n a t i o n  2 0 3 x

17

FUTURE
We must take the best from the digital TV model that serves all homes today into a potentially all-online future: 

WHAT consumers’ insatiable innovation appetites need in one of the region’s largest CE markets 

WHY we must satisfy the Government prerequisites; consumer protection, media universality, sustainability

HOW to balance market globalisation and meet national market needs, and meet common technical 
standardisation need the global CE sector

HbbTV and DVB remain central to our thinking as we face the dilemma of how (maintaining all of the above)

we transition, through and to a controlled reinvention of television. 

LEAVING NO ONE BEHIND
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For further information see below or email:
richard@dtg.org.uk

@theDTG /the-dtg

Thank you


