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OMDIA
TV shipment history to Q2’21

TV shipment history (rolling four quarters)
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OMDIA
European TV market over the pandemic

TV Shipment history, annualized.
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OMDIA
European TV market over the pandemic

TV Shipment history, annualized.
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OMDIA
Sharp growth in TV viewing over the pandemic

TV Viewing hours 2020 v. 2019
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OMDIA
Linear TV generally firm; online was big growth story

Viewing hours growth 2020 v. 2019
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DMDIA
TV household share

TV Household Share forecast
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Rise of the
streamers

* Streaming bridges UHD gap

* Consumer familiarity with streaming:

—Automatic access to UHD,

—No conscious decision

DOMDOIIA

How European Households Watch TV
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DOMDIA
S md rt TV Smart TV OS platform share by region
platform share,
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THE NEW TV BATTLEGROUND

Source: Freepik.com Racool_studio
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OMDIA
How can streaming services be noticed?
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Pay-TV providers launch TV sets

* Rush to launch TV models: first on the screen

» 3Ready offers software with similar results

Sky Glass TV Set

The streammg TV from Sky

Source: Sky UK © 2021 Omdia

DOMDOIIA

Amazon FireTV Omni

AT - . 66

] Home  Find  Live
¥ m SF‘J..'J?F‘”‘[‘ M P mods |'1Im ||\
winoer eworsE XK
TSR
fi
ul[}lL)Er ﬁ'# ‘\ Q&FSI

Note: Subscriptions may be required
Source: Amazon © 2021 Omdia

InfoPa8€o4 Llassification: General © 2021 Omdia

HbbTV Symposium| November 2021



OMDIA
Battle to be front of the queue

Top of EPG Top of App Store Control the TV?

Widest App Support Top of the Splash Screen
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DOMDOIIA

Preferred device for free (Ad-supported) VOD

consum

ption

First choice device for AVOD services
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Notes: Percentage of consumers that select an AVOD service as their first choice, excludes YouTube.
OMDIA Consumer Research: Devices, Media & Usage Spotlight, November 2020.
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| No first choice

© 2021 Omdia

* Emerging markets more
phone-centric

—Helped by incredible free
data in India

—Smartphone the Swiss Army
knife of modern living.
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DOMDOIIA

High PC usage corresponds to declining TV households

First choice device for AVOD services

* TV ownership in Japan
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OMDIA
Streaming bridging to new broadcast technologies

Original vision of UHD

Demo Streaming Best-of Service

channels services channels Expansion

Today’s UHD roadmap

: Broadcast
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channels Szger?/incgzg A HreR i Brosaccijéast
streaming
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DOMDOIIA

Pandemic confirmed how much consumers’ value TV

All growth lies in Streaming — free, pay, PSBs...

The battle for attention has started.

What will be HbbTV’s role?

HbbTV Symposium| November 2021
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HMDIA
Questions?

Paul Gray

Senior Research Manager
Consumer Electronics

paul.gray@omdia.com
’@OmdiaHQ @paulgray DS
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